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STARBUCKS
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BRIGHTER TOGETHER

Enjoying the benefits of
INVITEA FRIEND fw
Starbucks Rewards™? o
Let your friends in on it, too.
Invite a friend to join Starbucks Rewards™ Yourifritrc el 4
and they’l| get a free drink for signing up™ | kove the free refills, free birthday rewards and other

rosty offers | earn: from Starbucks Rewards ™ and
think youd'd 'ove them too. You'll get a free drink just
for signing up”, and I'll eam £0 Stars (getting me
closer to rewards). So it's a sweet ceal for both of us.

Plus, you'll receive

SEND EMAIL




STARBUCKS
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Enjoying the benefits of
Starbucks Rewards™?
Let your friends inon it, too.

Invite a friend to join Starbucks Rewards™
and they’l| get a free drink for signing up™

Plus, you'll receive

INVITEAFRIEND &= f W

rour frierd's emuail B

| keve the free renlls, free birtnday rewards and other
rosty offers | earn: from Starbucks Rewards ™ and
think youd'd 'ove them too. You'll get a free drink just
for signing up”, and I'll eam £0 Stars (getting me
closer to rewards). So it's a sweet ceal for both of us.

SEND EMAIL
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BRIGHTER TOGETHER

Enjoying the benefits of
Starbucks Rewards™?
Let your friends in on it, too.

INVITEAFRIEND 2= f W

Invite a friend to join Starbucks Rewards™ rourfriand s ena 4
and they'” get a freedrink for signing Up*. | keve the free refills, free birthday rewards and other

rosty offers | earn from Starbucks Rewards ™ and
think you'd love them too. You'!l get a free drink just
for signing up’, and I'll eam £0 Stars (gerting me
closer to rewards). So it's a sweet ceal for both of us.

Plus, you'll receive

SEND EMAIL
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FREE RIDES
PROMOTIONS
NOTIFICATIONS

SETTINGS
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SHARE
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SHARE UBER

10 code 15210 with friends and they

get their first ride free (up Lo $30). Once they've tried

- Al o fran vaels (1w “ "M
cally get a free rde (up to $:20)

ou use Liber

IWEET TEXT EMAIL

7 9 97% .

eeers Sprint T 13:24

e Sign Up to Ride With Ub... 1.
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Welcome to Uber, the easiest way to get
around at the tap of a buttor

Claim your free ride from Uber, worth up
to $20!

" Required

Account

" EMAIL

" PASSWORD
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Advacates Biggest Reach Revanue Drivers
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Revenue
,ﬂ Jameé busbeJer | “‘ 11 $562

Jonathan Alvarez

18 Customers Reach Conversions

e 3461

Jossica Callahan

e ae $414

03 Years Cld Jessica Callahan

Okanoma tranepient to o Fornale | 38 Years Oid
BBU _Twesals 1w

Boston, MA UISA
i O v i

Qklaroma trangplam tp Bogton. Wifg and mother of 2
1IBU Tweets
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FRIEND

| “REFER .

Their tagline 'Don't Get Comfortable’ is about a

resolve to do better, For them it's the drive to make
the best clothes on the market, and to innovate in
American manufacturing. Get 15% off.

SEND EMAIL >

’ruzv cEPTRSOFF. YOU GET $15 OFF
WHEN THEY PURCHASE. WIN-WIN.

How It Works | My Stats | Powered by Extole



Thei @mgine 'Don't Ga: Comtortable’ is aboul a resoiva lp do
bettar. For them it's tha drive to make the bast clothes on the
market, and tno innovats in Amarican manufaciunng. Gat
155 off.

American Gant ia cammilted to delivenag unparslieled value
to the'r customer,

Don* tfaxe my word for iv. They offer fres shipping over §735,
and fraa relums you can 1ry for youresif.

CLICK BELOW TO GET 15% OFF YOUR FIRST
PURCHASE,

“REE SEIPPING OVER $75, FREE RETURNS (USA)

STAY CONNECTED: o °

157 Nulomg S1 Son Fraoizog, CA 54108 | Conlae Us | Unabsote

EXTOLE
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COPY THE CODE BELOW AND ENTER IT AT CHECKOUT:
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SHARING ECONOMY (ECONOMIA COLABORATIVA)

00000000000000000000000000000000000000000000000

> es un sistema econdmico en el
que se comparten y se
intercambian bienes y
servicios a través de
plataformas electronicas

http://www.cielolaboral.com/wp-content/uploads/
2015/07/rueda_sharing_economy.pdf



http://www.cielolaboral.com/wp-content/uploads/2015/07/rueda_sharing_economy.pdf
http://www.cielolaboral.com/wp-content/uploads/2015/07/rueda_sharing_economy.pdf




BITCOIN

00000000000000000000000000000000000000000000000

» Bitcoin es una red
consensuada que permite un
nuevo sistema de pago y una
moneda completamente
digital. Es la primera red entre
pares de pago descentralizado
impulsado por sus usuarios
sin una autoridad central o
intermediarios

https://bitcoin.org/es/faq#que-es-bitcoin
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Whal is Tor?

Tor i “ree softwae anc an cpen netwok that

helps ynii defend aga nat traffic analysis, A form

of network su~vei [ance that threatcns persona

freedom and privacy, con’iderlia businsss

activilies a~d re aticns-ips, ad state security.
Learn more about Tor »

Our Prajects
Tor Browser

¥ Tor Browszer contains everything
-
you need o safely crowse the

Intemct.

Tails

10 pojetong
app ¢ li2sourceav  oxtole v

Home About Tor

* Tor preverts people from
learning your location or
browsing habis.

# Toris for web browsers,

Instant messaging
clients, and mare.

» Tor I3 free and open
source for Windows,
Mac, Linux/Unix, and
Android

Why Anonymily Mallers

Tor profecis you by Zouncing youwr

rommunicetinns ernund a diainhuted network of

2lays “un by volunioers all around e wordc: I
orevanls suwbudy wach ng your Inter-st

conrection from kearting wnat sites you visid,

=nd 1 prevenis the sites ya vizd fro™ lezrning
your physizal lecation.
Get Involved with Tor »

£ Orbot
T,
G ’ Tor “or Goog e Ancroid devices.

Documentation Press Bicg

Contact

Download Volunteer

Recent Blog Posts

Dektlan and Tor Services avallabl...
Mon, 01 Aug 20°5 Fostec by: weasea/
Statement

\V=d, 27 Jul 2016 Posted by: ssieesw

The New Research from Northeasts...
Mon. 25001 2016 Pasced by ama

A Quick Simple Quide 1o Tor and..
Wad, &0 .Jul 2016 Pnatad hy: alanthus

The Tor Project Elects New Board ..
Waa 1000l 2016 Pnsted by sngninus

View all blog pasis o

Who Uses Tor?

Family & Friends

Peupls T ks you anc your lariy uss Tor

10 prowect themrseves, thei - chilzren,

and their dignity whi e 1sing the
Intzrnet.

Businesses
Busiesses uss Tor to resezrch
eompetlinn, keap huatess aleienes
d cznfidential, ana facilizane interral
acoountsb lity

1,,5“';;’ Activists

i

BT ACiIvISS Us2 [0f 10 aN0TYTIOUSYY repant
QDUSES ro™M Zanger Zonea.

1 Y Wh seoluwars use Tor 0 sa’aly repor.

N COIUpTion.
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~———— The Crime Saga

—of the Digital Age.




CROWDSOURCING /
CROWDFUNDING



. CROWDSOURCING

» Externalizacion, por parte de una
empresa o institucion, de una
funcién realizada por un
empleado, a un grupo indefinido
(y normalmente grande) de
personas, mediante una
convocatoria abierta. Esta
externalizacion puede tomar la
forma de una produccion-de-
iguales (peer-production) cuando
el trabajo se realiza de forma
colaborativa, pero también puede
llevarse a cabo de forma
individual

Howe J., The rise of crowdsourcing, Wired 14(6) (2006)
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Fullon Street

20 min 18 km
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Digital Customer Funnel

N

Interaccion primaria

INTERACTION v posteriores
Microconvertion

ACTION Clicks

Microconvertion:
EXPLORE Interaccidn in site
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ESTRATEGIAS
COMPETITIVAS
GENERICAS




mmm s

\
)<‘







ESTRATEGIA D
DIFERENCIACION






ESTRATEGIA DE/NICH(
JEMERCADO
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Ayuda ChatOniine Cémao comprar

Entrar ¥
'/ 3 4 [ ®) 380l Ingresa producto, marca ¢ deperte que buscas L  OFERTAS HASTA 50% OFF | [ENTRA )
CATEGORIAS v HOMBERES MUIERES MINOS MARCAS ZAPATILAS FOTBOL OFERTAS CARRITO & (0)

SOLO POR HOY

CUMPLE

NETSHOES | Mgglslcgrgg

SIN INTERES

{APROVECHA!

<aa mmp

.y

CONTUS TARIETAS

HASTA 6 ( UOTAS SIN INTERES m@ _

05;73::20 ! DESTACADD 2 DESTACADO 3 DESTACADO %
OLYMPIKUS NIKE NSW ADIDAS
FLEXRACER FORCE TIEMPO TRAINER CACITY
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VENDER
PRODUCTOS,Y/0
SERVICIOS



¢y éres somos? | Emplec | Programa vendimia Sclidar 2 INICIAR SESHIN

7 supercanal  arlink PROGRAMACION

PRODUCTOS SUCURSAL YIRTUAL ATENCION AL CLIENTE LOCALIOAD Ciudad

CONTACTANOS

Completa este formulenio y un
represenlante se contaclara con
vo3 dentro de las préx mas 48
he,

Inspirados en fu negocio

NIERNET « DAIUS

arhng

Norbra
Aoclido
Taléfono
Calular
Emall
FrovinZia
Hroductc

Caracteristicas AR N e T oo

2. BEenda Al = Fasie 20 831

Todos las campos son obligatorias. El anvio
de wste formulerio mo Implica obligeciia de
compra,

®.)

INICIAR
FUAT
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GENERAR CONSULIAS DE
PERSONAS INTERESADAS
(LEAD GEN)
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\avez 22, .1unin 7717

(VZ' 1 2:’ Folitica v Oginior Cnero v Mundc v Sociadad v Degportes Scciales Entretenimiento »

Primera Divisidon

Estudiantes le pincho la ilusion al
Tomba
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SpotifyCares @

E3pctifyCass

Official €3poify support. For tech
qLeries, let Us knows your

tev celoparating system. For paymrent
guanes, Cop us a LMl

supoort. spotify. com

/& communty.spotiry.com

Momenta [‘:. Notifications [~ Messagas P

Tweets Following Followers Likes
822K 72.3K 153K 7.843

Tweets Tweets & replies Media

SpotifyCares @ @SpotifyCares - Jun 15
Moeh, Macarana, than Monnvzalk your veay haek e your favorile decads

Snaran Twitror Q

Who to fallow - 11zmesh - vawa

{ Pollow |
et S e A

~

Spotify Status & 2Snet !

-~

N
{  Follow |
~ o’

£, Spotify USA® GSpetiyl .
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AYUDARA'LOS USUARIOSA

ENCONTRAR INFORMACION O

RESPUESTAS PARA4LO QUE
BUSCAN.




N 1
1o Home Ly Momenta
- v
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Netflix US@
Srefiix

Or as dacs cal 1, the Net flicks |
customer sa-vice: SNet’ khalas
2 Los Galcs, CTA

/5 retfix.com

i Jolned October 2008

[\ Netifications [~ Messagas o Snaran Twrrr

i & [ 7T
i 9

Tweets
19.7K

T

. -

&

"

‘.

Following Followers Uikes Lists Moments

859 3.ZTM 9,389 2 1

-

Tweets Tweets & replies Medi

Netflix US® @natflix - En
Anc now the stary of an nceasiorzlly wea 'thy ervaggler, ard the one futry
menste” whe had ro choice bul to keep them all tocather

Variety & @\zrety
Osear-winming filrnms <ar ERealRonHow:s:rid 1o kake over
02 direc1or of #5ta-vlars Han Solo <p noft bitly/215ckqD

TOGETHER WE AR,

X XX XXX
XX X X X

X XXX X X

TANK & CLAIRE

NOW STREAMING | NETFLIX

&

| Follow

Who to fallow - 11zmesh - vawa

"~

IV A

a2

Marvel Entertainment & _ .

( Follow |

hulu @ @huic

( Follow )

HBO ® & 1BO

uvuy
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PRESENCIA DE MARCA,
AWARNESS,
ENGAGEMEN.




HERRAMIENTAS




’ T ca2imahomer@amall com
ad GOOSIC Analytics Homa Reporting Customization Admn bty rmardesablee oor - hilp firesd-sbbe . w @

The Resdabiry Tes! Toc

= |
* | Pageviews ~ V5. Selec:ametric Day Week Month 24 o%
‘ Fird reports & mare
® Pageviews
M Dushbowrds i
4= Shoricuts 2 000

@ Intelligence Events

Mar 322 Ma- 28 Apr§

0 Real-Time
Primary Limenson: Page Faga ite Othe -

a; Audlence Secondary dimension: Custom User ID ~  Sort Typer  Defaut ~ Q advanced FH © = T i
Pageviews Uniqua Avg. Time on Entrances Bounpce Rate
Page Custom UseriD J, Pageviewe % Exit
-+ ieiti Eaga
- Acquisition

2.315 853 00:01:27 4181 34.42% 19.C
D Benavor % of Totat 3 of Tolat Sto Avy: % of To'at Sita Avq: &i
2 80% (79,73)) 266% 000155 290% 34.25% 2
(32 016) (-310%) (16 HO8) (0.50%) (
Overview
=& ht &3 1423 2,559 :01: % 20%
Behaviar Flow e / ndex. himl abc-123-xyz 98 (423%) 25 (2.83%) 00:01:38 24 |1.5U%) 37.50% 1t
« Site Content = 2. [Index html B def-7A8vw 87 (d418%) | 21 (2.46%) 00:01:24 21 (4.28%) 18.05% f
All Pages | 3. /ndex.html & abec-78%-rst 82 (351%) 18 (2.11%) 00:01:25 18 (3.57%) 36.69% 1
Content Dn ldown 1 4 [I'ndex html A abo-456-uvw BO (348%) | 24 (2.81%) 00:01:40 21 (d.28%) 33.23% 1
Landing PageR 6. Index.html A ghi23xyz 73 345%) | 18 (2.11%) 00:01:09 16 (2.05%) 33.33% T
Exit Fages
6. /Jodex himl 7 def-456-xyz 72 31%) | 15 (-.76%) 00:00.45 14 (7 A9%) 14.29% f
» Site Spead

Display mapping: ,



Reservation Booked
1,205 visitors finished | 11.75% funnel conversion rate

Checking Availability

10,076
10,076 s > 7218
hook-novy-resery 7,072 (exit) 3,681
(entrance) 2,303 foh/availability.asp 1,780
hotel-rooms-anna 244 2,858 (280/0) ! 563
johflogon.asp?sha 151 proceeded to Booking Process hotel-rooms-anna 167
fannapolis-hotel-de 83 fannapolis-hotel-de 139

Booking Process

2,858
0 e 1,834
(exit) 758
oh/availabilty.asp 484
1,024 (36%) ! 158
proceeded to Reservation Booked iohibook asp 115

fannapolis-hotel-dea 41

Reservation Booked

1.205
181 11.75% funnel conversion rate
foh/hook.asp 162
(entrance) 8
lohiretrieveRes asp 3
Ispecial-offers 2
faccommodations 1



What's your marketing objective?

Awareness Consideration Conversion
Brand awareness Traffic Conversions
Reach Engagement Product catalog sales
App installs Store visits
Video views

Lead generation



11,588

People Reached

Genders

Ages

Placements

89

Leads (Form)

People Reached

Women
=

Men
—————u=]

Unknown

$6.11 $543.80
Cost per Lead (Form) Total Spent
Leads (Form)
5,944 Women 45
|
5,640 Men 44
3
4 Unknown 0

Lifetime =
Cost per Lead (Form)
Women $6.11
Men $6.09

Unknown —



Google Trends



@ gaogla.com (]

Apple Resources v Extoe v

m tarr on..

gle Trends

Sep 18, 2015

Sir Chandler | Blog de un viaj... Free: Digital Marketing Pian a.., 3 Alternatives 1o Google Key... | Google Trends fifa strategy - Google Search | Welcoms! |

Q,  Explore topics

All categories Argenting

Stories trending now . C

Ch “lim . Fe . ~de et Clu __aran’ g ' | ‘ /| A

Clup Atlético River Plate, venis rodrniguez, San Martin de San Juan o

Racing Club de Avellaneda, Defensa y Justicia, Ricardo Zielinski i Vot
Club Atlético River Plate, Marcelo Gallardo, Milton Casco, Luis Olivera : )\
ot 248 S
. N
Boca Junicrs, Godoy Cruz Antonio Tomba y X

Jonds Gutiérrez, Defensa y Justicia J



PARA BENCHMARKING




website traffic statistics

v

Feo 200 - s i mmorem GR 'O Wosomce

ARWEB.COM

© Need Help? |

Audience Overview B 05 cooge Piay Kepwards v |

om Feb, 2014 to jul, 2014 oty | vy EETU iR S0 S0y Ny o Facebook” + (Compare keywords

App positioning (in US)

S e OO0 FaraDO0OK Messengst
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